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Overall Performance of 
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Overall Performance of New Zealand 
Business People

“On the same 1-10 scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people’s overall performance?”
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International Comparison



International Business Partners
Excellent business partners – Overall sample

n=667

“For each country please rate on a scale of 1-10 (where 1 is strongly disagree and 10 is strongly agree) how much you agree with the 
statement that business people from the stated country are excellent business partners: Australia, Canada, the United States, New 
Zealand and the United Kingdom”
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International Business Partners
Excellent business partners – Chinese market

24% 21% 18%
13%

21%

39% 49%
51%

46%

25%

25%

25% 33%
19%

1%

3%

1%

15%
6%

12%

45%

6%

0%

20%

40%

60%

80%

100%

Australia Canada The United States New Zealand United Kingdom

Don’t know

Disagree (1-3)

Impartial (4-6)

Agree (7-8)

Strongly Agree
(9-10)

n=67

“For each country please rate on a scale of 1-10 (where 1 is strongly disagree and 10 is strongly agree) how much you agree with the 
statement that business people from the stated country are excellent business partners: Australia, Canada, the United States, New 
Zealand and the United Kingdom”
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International Business Partners
Excellent business partners – Japanese market

n=58

“For each country please rate on a scale of 1-10 (where 1 is strongly disagree and 10 is strongly agree) how much you agree with the 
statement that business people from the stated country are excellent business partners: Australia, Canada, the United States, New 
Zealand and the United Kingdom”
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International Business Partners
Excellent business partners – Korean market

n=100

“For each country please rate on a scale of 1-10 (where 1 is strongly disagree and 10 is strongly agree) how much you agree with the 
statement that business people from the stated country are excellent business partners: Australia, Canada, the United States, New 
Zealand and the United Kingdom”
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International Business Partners
Excellent business partners – Malaysian market

n=100

“For each country please rate on a scale of 1-10 (where 1 is strongly disagree and 10 is strongly agree) how much you agree with the 
statement that business people from the stated country are excellent business partners: Australia, Canada, the United States, New 
Zealand and the United Kingdom”
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International Business Partners
Excellent business partners – Philippine market

n=100

“For each country please rate on a scale of 1-10 (where 1 is strongly disagree and 10 is strongly agree) how much you agree with the 
statement that business people from the stated country are excellent business partners: Australia, Canada, the United States, New 
Zealand and the United Kingdom”
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International Business Partners
Excellent business partners – Singaporean market

n=76

“For each country please rate on a scale of 1-10 (where 1 is strongly disagree and 10 is strongly agree) how much you agree with the 
statement that business people from the stated country are excellent business partners: Australia, Canada, the United States, New 
Zealand and the United Kingdom”
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International Business Partners
Excellent business partners – Taiwan market

n=102

“For each country please rate on a scale of 1-10 (where 1 is strongly disagree and 10 is strongly agree) how much you agree with the 
statement that business people from the stated country are excellent business partners: Australia, Canada, the United States, New 
Zealand and the United Kingdom”

13

10% 11% 14% 12%
6%

43%

49%
48%

52%

26%

29%

26% 34%
27%

3%

6%
5%

3%

14%
5%

12%

57%

4%
3%

0%

20%

40%

60%

80%

100%

Australia Canada The United States New Zealand United Kingdom

Don’t know

Disagree (1-3)

Impartial (4-6)

Agree (7-8)

Strongly Agree
(9-10)

6.86.87.06.97.0Mean



International Business Partners
Excellent business partners – Hong Kong market

n=64

“For each country please rate on a scale of 1-10 (where 1 is strongly disagree and 10 is strongly agree) how much you agree with the 
statement that business people from the stated country are excellent business partners: Australia, Canada, the United States, New 
Zealand and the United Kingdom”
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Business Skills & Networks



Importance of offering a relevant product or service
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“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how important do you 
think the following attributes in relation to foreign business people are: offers relevant products and services”
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7.28.58.08.68.08.07.98.38.1Mean



Performance of New Zealanders offering a relevant 
product or service

“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: offers relevant 
products and services”
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Importance of knowing about doing business in 
the Asian market

“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how important do you 
think the following attributes in relation to foreign business people are: knows about doing business in my market”
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Performance of New Zealanders knowing about 
doing business in the Asian market

“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: knows about 
doing business in my market”
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Importance of having experience doing business in 
the Asian market

“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how important do you 
think the following attributes in relation to foreign business people are: has experience doing business in my market”
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Performance of New Zealanders having experience 
doing business in the Asian market

“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: has 
experience doing business in my market”
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Importance of offering unique products or services
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how important do you 
think the following attributes in relation to foreign business people are: offers unique products or services”
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Performance of New Zealanders offering unique 
products or services

“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: offers unique 
products or services”
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Importance of being well connected in the business 
world

“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how important do you 
think the following attributes in relation to foreign business people are: is well connected in the business world”
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Performance of New Zealanders being well 
connected in the business world

“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: is well 
connected in the business world”
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Importance of strategically planning for the market
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how important do you 
think the following attributes in relation to foreign business people are: strategically plans for the market”
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Performance of New Zealanders strategically 
planning for the market

“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: strategically 
plans for the market”
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Importance of negotiating effectively
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how 
important do you think the following attributes in relation to foreign business people are: negotiates effectively”
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Performance of New Zealanders negotiating 
effectively
“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: negotiates 
effectively”
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Importance of speaking the local Asian language
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how important do you 
think the following attributes in relation to foreign business people are: speaks the local language”
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Hong Kong
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Average (4-6)

Important (7-8)

Extremely
Important (9-10)

6.05.56.46.06.04.03.95.75.5Mean



Performance of New Zealanders speaking the 
local Asian language
“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: speaks the 
local language”
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Hong Kong
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Excellent (9-10)

5.14.46.35.15.32.82.94.44.5Mean



Importance of researching the Asian market
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how important do you 
think the following attributes in relation to foreign business people are: researches my market”
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Average (4-6)
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Important (9-10)

6.87.37.28.17.28.17.27.77.5Mean



Performance of New Zealanders researching the 
Asian market

“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: researches my 
market”
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Hong Kong
(n=64)

Don’t know
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Average (4-6)
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6.26.26.67.16.66.66.66.46.6Mean



Importance of having good business skills
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how 
important do you think the following attributes in relation to foreign business people are: has good business skills”
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Average (4-6)

Important (7-8)

Extremely
Important (9-10)

7.36.77.78.68.07.57.18.27.7Mean



Performance of New Zealanders having good 
business skills

“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: has good 
business skills”
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6.96.47.17.97.26.76.27.77.0Mean



Attitudes & Characteristics



Importance of being responsive to needs
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how 
important do you think the following attributes in relation to foreign business people are: is responsive to my needs”
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Hong Kong
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Average (4-6)

Important (7-8)

Extremely
Important (9-10)

7.98.48.38.87.98.37.48.28.2Mean



Performance of New Zealanders being responsive 
to needs

“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: is responsive 
to my needs ”
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Average (4-6)

Good (7-8)

Excellent (9-10)

7.07.27.07.87.17.06.56.87.1Mean



Importance of being professional
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how 
important do you think the following attributes in relation to foreign business people are: is professional”
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Unimportant (1-3)

Average (4-6)

Important (7-8)

Extremely
Important (9-10)

7.88.58.19.18.18.37.57.98.2Mean



Performance of New Zealanders being 
professional

“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: is 
professional”
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Poor (1-3)

Average (4-6)

Good (7-8)

Excellent (9-10)

7.07.47.68.47.77.36.77.57.5Mean



Importance of being sensitive to the Asian cultures 
and traditions

“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how important do you 
think the following attributes in relation to foreign business people are: is sensitive to the cultures and traditions of my country”

41

19% 21%
10% 11%

16%

43%

20%
14% 14%

40%

22% 21%

45%

37%

43%

39% 38%

35%
33%

52% 54%

31%

17%

28%

34% 34%

13% 5% 12% 13%

1% 1% 4% 1% 2%

36%

8%6%
9%

12%

2%3%
1%

0%

20%

40%

60%

80%

100%

Total
Sample
(n=667)

China
(n=67)

Japan
(n=58)

Korea
(n=100)

Malaysia
(n=100)

Phillipines
(n=100)

Singapore
(n=76)

Taiwan
(n=102)

Hong Kong
(n=64)
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Average (4-6)

Important (7-8)

Extremely
Important (9-10)

6.26.57.17.96.95.85.87.06.7Mean



Performance of New Zealanders being sensitive to 
the Asian cultures and traditions
“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: is sensitive to 
the cultures and traditions of my country”
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6.15.66.77.36.85.05.56.26.2Mean



Importance of being trustworthy
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how important do you 
think the following attributes in relation to foreign business people are: is trustworthy”
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Don’t know

Unimportant (1-3)

Average (4-6)

Important (7-8)

Extremely
Important (9-10)

8.39.19.09.38.48.89.08.78.9Mean



Performance of New Zealanders being trustworthy
“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: 
is trustworthy”
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Average (4-6)

Good (7-8)

Excellent (9-10)

7.57.87.98.57.77.87.47.97.8Mean



Importance of being committed to a long term 
business relationship
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how important do you 
think the following attributes in relation to foreign business people are: is committed to a long term business relationship”
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Average (4-6)

Important (7-8)
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Important (9-10)

8.08.78.59.18.38.48.68.58.5Mean



Performance of New Zealanders being committed to 
a long term business relationship

“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: is committed to 
a long term business relationship”
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Average (4-6)
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7.37.47.28.07.36.97.27.37.4Mean



Importance of being competitive
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how 
important do you think the following attributes in relation to foreign business people are: is competitive”
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Average (4-6)
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Extremely
Important (9-10)

7.58.17.78.87.68.17.48.08.0Mean



Performance of New Zealanders being competitive
“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: is 
competitive”
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6.56.46.57.66.76.25.56.76.6Mean



Importance of following up and keeping promises
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how 
important do you think the following attributes in relation to foreign business people are: follows up and keeps promises”

49
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Important (9-10)

8.29.08.59.18.68.88.78.58.7Mean



Performance of New Zealanders following up and 
keeping promises

“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: follows up and 
keeps promises”
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7.47.57.58.17.47.86.87.37.5Mean



Importance of being entrepreneurial
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how 
important do you think the following attributes in relation to foreign business people are: is entrepreneurial”
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Important (9-10)

6.97.47.28.27.27.66.27.67.4Mean



Performance of New Zealanders being 
entrepreneurial
“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: is 
entrepreneurial”
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Importance of being innovative
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how 
important do you think the following attributes in relation to foreign business people are: is innovative”
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Performance of New Zealanders being innovative
“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: 
is innovative”
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Importance of being persistent
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how 
important do you think the following attributes in relation to foreign business people are: is persistent”
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Performance of New Zealanders being persistent
“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: is 
persistent”
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Importance of being courteous
“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how 
important do you think the following attributes in relation to foreign business people are: is courteous”
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Performance of New Zealanders being courteous
“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: 
is courteous”

58
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Importance of being aggressive (proactive and 
assertive)

“Thinking about the market that you work in, on a scale where 10 is Extremely Important, and 1 is Not at all Important how 
important do you think the following attributes in relation to foreign business people are: is aggressive in the sense of being 
proactive and assertive”
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Performance of New Zealanders people 
being aggressive (proactive and assertive)
“Now on this scale, where 10 is excellent and 1 is poor, how would you rate New Zealand business people on these attributes: 
is aggressive in the sense of being proactive and assertive”
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